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You think I’m not online 

But I’m always here 

Even if I’m not posting 

I’m here 

Scrolling 

Sankofa Freedom Academy Presents 



 

 

 

S 

A 

N 

K 

O 

F 

A 

 

F 

R 

E 

E 

D 

O 

M 

 

A 

C 

A 

D 

E 

 

Lurk Magazine 

EDITOR Bryan Carter 

TEACHER Brother Curtis 

COPY EDITOR Victoria McCall 

LAYOUT DESIGNER Azieze Sims 

LAYOUT DESIGNER Briahn Paul 

WRITER Kristan Devine 

WRITER Johura Khan 

WRITER Isabelle Lindor 

WRITER Yacob Hart 

WRITER Evan Turner 

WRITER Zeinau Fofana 

WRITER  Manthita Diawara 

WRITER Devohn Ward 

 

 

 

The Editor’s Letter 

 

Student’s of Brother Curtis’ 11C Nubia II class experienced the process of creating 

a ready to print media publication with the idea of teaching them the importance of 

having a voice. Young people need to know how the Narrative, the content created 

behind the scenes within media entities is constructed before being released to the 

public. During their 6 week journey, students researched, discussed and debated 

several themes involving social media: love, social media applications, personal 

battles, culture and more. 

 

This is their story in the Narrative of the World. Enjoy. 

 

-Bryan Carter 
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You may be a person wondering how to get your 

content noticed by people. Living in the 21st cen-

tury everyone is on social media. So why not use 

social media to promote your content? Here are 10 

ways to use social media to promote your content. 

 

1. Visuals  Social media platforms such as 

Twitter, Facebook, Instagram, LinkedIn, Pinterest, 

and Snapchat allow you to post pictures. Also, 

people love visuals. If it catches the eye people 

stay to look. So when promoting your content 

make sure you use appealing visuals. 

 

2. Headlines  You may be writing great content 

but dealing with social media users you need to 

reel the user in with an attention grabbing title or 

captions. You can use have more than one title and 

test which title brings in more viewers  

 

3. Customize according to platform  Say that 

you’re content is selling shirts. Chances are you’re 

not the only one selling shirts. Therefore, you need 

to make your content stand out from the others. 

 

4. Tick Tock  Sharing/Posting at the right times is 

crucial when you’re looking for an audience. 

Share/Post during peak times. For example, on 

Instagram posting late at night and early in the 

morning will catch little to no attention. Pay 

attention to when people are active to post.  

 

5. Keep Posting  Posting multiple times during the 

day will catch more attention than just posting 

once a day or once in awhile. 

 

6. Questions Anybody?  Engage with your audi-

ence. They can help you with implementing use-

ful ideas that will make your content more ap-

pealing to your audience. Besides, social 

media was made for people not business, 

so make your business more people 

friendly. 

 

7. Share on the right platform  Different 

platforms serve different purposes. Famil-

iarize yourself with each of their purposes 

and post accordingly. 

 

8. Working to promote your content on 

several accounts. 

 

9. Money, Money, Money  You can pay 

to promote your content into the newsfeeds 

of your targeted audience which guarantee 

them seeing it. 

 

10. Brand Advocates  If your brand has 

an employee advocacy program, you can 

Promoting Social Media Content  
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At Sankofa, the seniors are given 

a project that involves advocating 

for African-American people in 

various ways that they need assis-

tance in. For Example, Taalib 

Prater used his social media to 

promote “Homelessness for Afri-

can Americans in the Commu-

nity”, Sahir Chambers also used 

hers to advocate for Black Moms 

in America, Ian Kemmerer did his 

on African Americans in the com-

munity with ADHD, and Ajeenah 

Ross who used a wix website to 

advocate for “Being Conscious of 

the Media’s Message about Afri-

can American Women”. These 

Seniors all have used their Social 

Media for good or even better 

considering how far they would 

go into their advocacy. Social 

Media today is used to broadcast 

what happens in one’s life, or 

advertise what is “good for peo-

ple”, to also flash what they have 

and to coerce humanly mistakes.  

 

“The power of social media is that 

it forces necessary changes” ~ 

Erik Qualman 

 

Social media plays a big part in 

today's society, if you want to find 

something out you can just go on 

the internet, look in a magazine, 

go on your phone, or look in a 

book there are so many things 

social media opens our eyes to. 

Being a teenager in the Philadel-

phia streets we are exposed to 

more than knowing and being 

reckless of it. We look at more of 

the negative news on Twitter than 

what's positive, on Instagram we 

are exposed to men with their 

shirts off or a women half naked 

than to black men and women 

who are successful in having busi-

nesses helping their community. 

Like the Philadelphia Sun Maga-

zine that gives us information on 

what’s happening in our own city, 

yet we would never know because 

Beyonce and Jay Z is not the 

cover or Meek Mill is not in it. 

We have come to accept the fact 

that our people are spending end-

less hours on social media looking 

at things that won’t benefit them 

for their future. 

 

In my research I found out in a 

survey that 33% of people spend 

endless hours on social media, 

12% spend less than an hour and 

7% spend no time at all on social 

media. We overly use social me-

dia to find out who’s the best artist 

or who’s beefing with who. I 

know there’s many extraordinary 

things that are being said in Social 

Media but we choose to disregard 

it and worry about the next epi-

sode of Love and HipHop: At-

lanta, Empire or Power, things of 

that nature we focus on because it 

causes a lot and we so called can 

relate to it. In the future I know 

that negative news will always be 

the center of social media...there’s 
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CONFIDENCE 

The average age that people come out is 

16, (American Friends of Tel Aviv Uni-

versity). Many children who come out 

become targets for bullying in school. 

Statistics shows that 60% of LGBT 

students report that they feel unsafe 

within their schools because of their 

sexual orientation. This aspect of bully-

ing requires greater attention. We 

should pay more attention to how bully-

ing increases suicides rates amongst 

teens. According to recent gay bullying 

statistics, gay and lesbian teens are two 

times as more likely to commit teen 

suicide than other youths (Bullying 

Statistic, 2010). Although someone 

might not like someone else is sexual 

preference does not give them the right 

to dehumanize them. 

 

In American there are many  

LBGTQA+I students that face problems 

in school. Statistics show that on aver-

age, every classroom in  America has at 

least one students who identifies as 

lesbian or gay and that a majority of  

hose students  know at least one gay or 

lesbian person, whether it is a teacher, a 

classmate or family member. Many 

teenagers do not want to be judged by 

their friends, family, and teachers. We 

need to come together to help each and 

Photo Credit: Google Images 5 



 

 

Finding a life partner 

has seemingly lost so-

lemnity and excitement 

thanks to tinder, OkCu-

pid, eHarmony, Hinge, 

Match.com and many 

other dating websites. 

Instead of going outside 

to come across your 

unexpected soul mate, 

unfortunately it is possi-

ble to select a person to 

be in a relationship with 

simply with a click, 

which is not likely to 

last. 

 

With the primary focus 

being appearance, 

which as everyone 

knows can be deceiving, 

people are often mis-

lead. Following is usu-

ally a brief description 

of their personality 

which cannot always be 

trusted. A genuine first 

impression is disre-

garded, opposed to 

meeting someone in real 

life. Meaning you are 

only receiving words 

and images instead of 

observing the person’s 

personality and attitude 

first hand.  

 

This establishes 

catfishing, a term used 

for people that lure 

others into a relation-

ship with the assistance 

of a fictional online 

persona. 

 

Online dating has also 

increased the exposure 

of stalkers and predators 

and has made it simpler 

to find their victims. 

According to research 

from the Privacy Rights 

Clearinghouse, twenty-

five percent of rapists 

found people to assault 

through online dating 

services. Safety with 

online dating is at an all 

time low, by indulging 

yourself in the virtual 

world you can not ex-

pect anything to be real 

or one hundred percent 

true. You have no cer-

tainty on whom this 

person actually is or 

does, which can put you 

in danger. 

 

 To avoid self danger, 

catfishing, long dis-

tance, or even wasting 

time in a relationship 

where trusting a person 
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Social Media is the use of tech-

nology to help people share and 

create content as well as partici-

pate in social networking all 

while creating your own image. 

The use of social media con-

sumes most of people's everyday 

lives and is a fun way to share 

fun events with family friends 

and  people around the world; but 

people who like to troll sites and 

other social media sources love to 

leave hateful and negative re-

marks on post. If theses hateful 

words or actions effects you men-

tally, then you are being cyber 

bullied. Cyber bullying is some-

thing quite common in the realm 

of social media; rather it be hat-

ers, trolls, or just mean spiteful 

people. Some people may have 

the mental capacity to  just ignore 

these persistent pest, but those 

who are less fortunate fall victim 

to their gruesome influence. 

Those less fortunate people let 

cyber trolls cause them to feel 

uncomfortable In their own space 

which leave detrimental effects 

on themselves  mentally and in 

the most extreme case cause them 

to commit harmful acts to them-

selves. According to bullyingsta-

tistics.org there are four-thousand

-four-hundred less fortunate peo-

ple who commit suicide due to 

bullying in general. Many people 

like to point fingers and blame 

the trolls for people who cry 

bully and people who kill them-

selves due to bullying. Making 

this statement is equivalent to the 

government blaming Osama Bin 

Laden for the horrible events on 

9/11. Bullying comes from within 

and cannot be blamed on any 

outside source; any person who 

feels depressed and take offense 

to words due so at will.  A person 

is only able to control the feelings 



 

 

“Some folks aren't all 

that they Post to be” 

-LifeCoachCes 

 

Everyone has an Inter-

net life, and everyone 

has a real life. But some 

fail to realize that social 

media is a glorified 

versions of ourselves 

and not reality. We live 

in a world of false real-

ity. Social Media is like 

a mask. On social me-

dia we can completely 

control the image we 

put out of ourselves. 

But not in reality, there 

are no filters. 

 

Some people live life 

based off of how many 

likes, comments, ret-

weets/ People let likes 

determine them, control 

their lives 

 

Taking one picture and 

posting is interpreted as 

the reality of your entire 

life. 

 

Your day can be going 

horrible but as soon as 

you post a picture of 

your “smiling” people 

think you are enjoying 

life 

 

social media creates a 

false sense of self and 

How authentic is 

your social media 

life? 

 

Does your social 

media accurately 

represent you? 

 

Many of us misjudge 

a person's life. We 

view someone's page 

and believe that they 

live a #perfectlife. 

However, often what 

is shown are the hap-

piest moments that 

are shared. The snip-

pets you choose to 

share are the “best” of 

what's going on, but 

what about the rest of 

life? Is that not wor-

thy of sharing even if 

it's not considered 

perfect or meets the 

expectations of the 

media. What we need 

to understand is that 

behind the perfection 

are flaws. And you 

should never be 

ashamed to show 

your true colors on 

social media. Below 

is a mini guide for 

social media use. 

 

Here are two basic 

but very important 

factors to consider 

while utilizing social 

media: 

 

Being true to your-

self is the first step. 

No one wants a fake 

or copy cat. Be your-

self, do not be afraid 

to shine. 

 

Stop comparing 

yourself to other. By 
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Snapchat allows its users to instantaneously share good times, 

capture the funny moments throughout  the day. There are 

obvious  negatives and positives from using “Snapchat”. For 

one it is easy to use. People also view Snapchat as if it is a way 

to stay in touch with close friends by sharing crazy photos 

while at the mall, at school or anywhere else. Secondly, all 

Snaps disappear after 24 hours and usually can only be viewed 

once, which allows users remorse. However, Snapchat with 

teens be used negatively. Since video and photo texts or 

"Snaps", disappear in just a few seconds the app is totally 

harmless. Photos can be saved as screenshots. Another nega-

tive thing about it is that it also could become fodder for future 

cyber bullying. Here is how you snap!! The first step is 

download and sign up. Then, it time to add contacts where 

you'll see the "Find Friends" screen, to help you find friends, 

Snapchat uses phone numbers from your device's address 

book. After that you can add the people that you know or meet 

simply by using their username or scanning their ID. Setting 

personal preferences by tapping on the red square on the bot-

tom right corner of your camera screen. The fun part of Snap-

chat is  that snaps require camera use which is  fun.  To take 

picture you simply tap on the screen or the white circle button 

that is provided in the bottom, you also can record for ten sec-

onds. Another fun aspect of Snapchat is its use of “filters” 

are amazing. Add a filter or effect is very simple after you 

finish recording or taking picture you can swipe your finger 

left or right to preview each filter. When you're ready to send 

your masterpiece, tap the arrow in the bottom right-hand cor-

ner. Your contacts can send you snaps, too. To open these, go 

to the camera screen and you'll see a number on the bottom-left 

corner of the screen. This number shows how many unopened 

snaps you have. Snapchat is not just for sending snaps and 

Stories. You can also have real-time conversations. To start a 

chat, visit your Snapchat inbox and swipe right on a friend's 

name. To attach a photo or video, tap the yellow camera but-

ton. You also can view other people snap simply by sliding to 

 

 

How to use 

Snapchat 

40 years ago Erno Rubik invented the ‘magic puzzle’, before 

it was a toy, the Rubik’s cube was created to help explain 3D 

geometry. Though the cube was Erno’s creation, he originally 

did not know how to solve it; in fact it took him a month. The 

Rubik’s cube did not get its name until at least 1980. After-

wards the cube was mar-

keted and distributed as 

the toy we all know and 

(maybe) love. Since then 

there have been many 

variations to the cube 

invention, expanding on 

the already present idea 

of a 3x3 puzzle. There 

are now 4x4, 5x5 and 

even 20x20 cubes, people 

also build their own 

cubes like the infamous 

Void Cube (a cube with-

out any centers). Puzzles are not always built in cube form, 

sometimes they change shape, or they are pyramids and 

more. Rubik sparked a new culture from his creation. One of 

the most popular aspects of cubing cultures is Speedcubing, 

the goal being to solve the Rubik’s cube in the most efficient 

ways while also achieve the fastest time possible. It’s like a 

race, for your fingers. Speedcubing was born in 1982 at the 

first international Rubik’s Cube world championship. Cubism 

is also an interesting subculture; it involves taking a multi-

tude of Rubik’s cubes and arranging them to make entire 

pictures, ranging from people’s faces to landscapes. Social 

media has helped Cubism artists, Speedcubers and cube 

builders alike, making it possible to share algorithms or their 

own creations, even enable people to build whole communi-

ties of cubers. - Evan Turner 

The Rubix Cube 
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Instagram is a photo and 

video sharing social media 

application. If you are think-

ing about using Instagram 

then follow these steps: 

 

Step 1: Install Instagram on 

your phone or other device. 

 

Step 2: Register, sign up or 

create an Instagram account, 

or log in with your Face-

book account.  

 

Step 3: Follow your Face-

book friends.  When you 

first login to Instagram, 

you're taken to the Home 

tab. Tap the "View All" 

button next to "Suggestions 

for You".  

 

Step 4: Follow people from 

your Contacts list. Be sure 

not to follow your 

mom!  From the Home tab, 

tap "Connect Contacts". 

 

Step 5: You can also choose 

if you want to share your 

photo with all your follow-

ers or just a few with Insta-

gram Direct by clicking on 

the "Direct" tab, and select 

the followers you would like 

to share them with. 

 

Step 6: Scroll through your 

feed.  To get to the Feed tab, 

tap on the icon that looks 

like a house to the very left 

of the bottom toolbar. 

 

Step 7: Look at the Discov-

ery tab, which shows you 

photos based on what you've 

liked and who you follow. 

 

Step 8: The small comment-

box icon with a heart in the 

center, the third tab over is 

to show if  someone likes 

one of your photos, com-

ments on one of your pho-

tos, follows you, or tags you 

in a photo, which you will 

be notified under your 

‘News’ tab. 

 

Step 9: A square icon with a 

bobble and stripes inside of 

it is to View your own pro-

file. 

 

Step 10: To post a picture, 

clicking the ‘Share’ tab that 

will allow you to snap pho-

tos or select photos from 

your device’s photo al-

bums.  Lastly, to take a new 

photo on Instagram you can 

take a new photo and upload 

Cooperative economics is a 

jointly owned enterprise 

engaging in the production 

or distribution of goods or 

the supplying of services, 

operated by its members for 

their mutual benefit. You-

tube viewers, youtube ac-

count holders and advertis-

ers all participate is Youtube 

cooperative economics. 

People are becoming rich 

and famous over social me-

dia and it has some people 

wondering, how did this 

person get so rich and fa-

mous from Youtube ? Or 

How can I get rich and fa-

mous on Youtube ? One 

myth that needs to be dis-

pelled is that you don’t make 

money based on the amount 

the views on the video, you 

make money off of the 

viewer's engagement with 

the advertisement. To en-

gage with the advertisement 

is to watch the ad for more 

than 30 seconds. There are 

different types of advertise-

ments on Youtube:Cost Per 

Click (CPC) and Cost Per 

View (CPV) , PreRoll, 

Third Party PreRoll Ads, In

Search, and InDisplay ads. 

CPC is when an advertiser 

pays based on clicks. In 

other words, when an ad 

pops up the ad may be $2, so 

if a viewer click on it will 

charge the advertiser. CPV 

is when an advertiser pays 

based on views. In other 

words, an advertiser consid-

ers it a view when the 

viewer views the ad for 15 

or 30 seconds. PreRoll ads 

are ads that preview before 

the video starts and the 

viewer can skip after 5 sec-

onds. In search ads are ads 

that show up in search re-

sults. In display ads are ads 

that show up on the right 

side of Youtube in the sug-

gested video area. Lastly, 

third party ads are ads that 

show up and force users to 

watch the video for a certain 

amount of time. Another 

way to possibly make 

money off of youtube is to 

be a product reviewer. A 

product reviewer is on who 

reviews products from small 

or big corporations and in 

some cases they may get 

monetary reimbursements. 

One rule that must be ad-

hered to when doing product 

reviews is to admit any rela-

tionship with the brand. A 

third way to make money off 

of Youtube is donation. 

Youtube created a fan

funding program in 2014 

that allows creators to re-

ceive voluntary payments 

from their viewers and fans 

using Google Wallet. To get 

the donations you must have 

a valid Google Payments 

Merchant account associated 

with your Youtube channel. 

This option is only available 

to viewers on desktops and 

Android devices. These are a 

few of many ways to get 

Social Media Economics 
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Students Yacob Hart and Devohn Ward discuss the importance of twitter amongst its users, specifically their peers. 
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The Arms: 

When using Social Media there is a constant 

output of information that is bombarding 

you from left and right, and our way to sort 

through the shares and comments is control-

ling what we like, favorite and share to our 

followers/friends. 

Since its inception the Internet has been changing the lives of millions 

of people, leading to new innovations and ways to communicate, and 

obviously from the internet came Social Media. - Evan Turner 

THE BODY OF SOCIAL MEDIA 
The Head: 

Unlike the various other forms of media around the world, Social Media is actually run by you, yes YOU. In fact, social media could not exist 

without the people that use it because it was made for them.  So take pride in the fact that you are a user of social media, because in a way, you 

run it. 

The Body  

Social media is a literal sea of information, thousands upon thousands of posts and 

images and video uploaded to any given form of Social Media at nearly all times. 

The body is the part of social media that your individual likes, comments and posts 

influences the most. Some things in the body work on popularity, such as dance 

crazes or funny vines, and especially memes. If you post and like a certain kind of 

video the body will keep giving you certain kinds of things. 

 

Some things work on demand, such as exciting videos, there are whole ac-

counts dedicated to a certain form of video, messages or images, such as 

Food Porn accounts, made by popular demand for food, or accounts and 

people who post various kinds of art or videos. People also use the body for 

marketing, showcasing their restaurants by posting delicious food or posting 

samples of art to gain a huge following. 
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The Legs: 

The legs of social media are actually where organizations and compa-

nies lie, from biggest of the big to the small businesses that are in 

your community. Social Media is a tool for businesses to keep in 

touch with their consumers and maybe even bring in new customers. 

The Legs of social media are businesses because you (the head of 

social media) are technically showing businesses what you want and 

they (the legs) move toward whatever it is you want. There are actu-

ally whole companies dedicated to tracking and keeping up with your 

posts; FaceGroup is a company that specializes in Social Media 

analysis, helping companies like Coca Cola and car manufacturers. 

THE BODY OF SOCIAL MEDIA 
The Head: 

Unlike the various other forms of media around the world, Social Media is actually run by you, yes YOU. In fact, social media could not exist 

without the people that use it because it was made for them.  So take pride in the fact that you are a user of social media, because in a way, you 

run it. 

Social Media has changed over the years and there a 

lot of them, Instagram, Facebook , Twitter, 

LinkedIn, the list goes on. Social Media has become 

a vast place to navigate, and like what it came from, 

there are multiple parts to it.  

The Arms continued: 

Whenever you’re on social media 

you could do one of two things; 

giving or taking, either sharing to 

others or you like (taking) for 

yourself because you enjoy it. 

13 



 

 

 

    Tim Berners- Lee’s creating of the 

world wide web in 1990 revolutionized 

how people communicate and share 

information. Presently it is rare to find 

a person without some access to the 

internet. According to statista.com in 

2015 3.17 billion people worldwide 

are users of the internet (Statista, 2016). That means that over 

43% of the entire earth’s population are using the internet and 

that number is increasing every year. Statista.com states that 

78% of all Americans use social in 2016 (Statista, 2016.) and 

in a survey done by Pew Research Center 71% of American 

teens reported having more than 2 different active social me-

dia accounts (Lenhart, 2016). With this information it is not 

hard to see the impact and influence that social media has; 

this impact is especially visible in our schools. 

Social media is often held in a bad light when evaluating the 

impact it has on education but there are also good aspects to 

the embedding of social media in education. On one hand so-

cial media is viewed as a distraction for students from their 

work and a gate way to new types of bullying called cyber 

bullying. It is true that commonly social media can be distract-

ing to the task at hand and some people fall victim to harass-

ment but is also a resource that be utilized in very effective 

ways. However, it is impossible to overlook the infinite re-

source social media provides. Social media can be used to 

communicate with a variety of different people and resources 

that are beneficial to schooling. Students can communicate 

with their peers to get assignments and help review each 

other’s work through social media. They can also contact their 

facilitators for information or advice; the possibilities are infi-

nite. Ultimately, the impact social media has on education is 

dependent on the way it is utilized and the content discussed. 

The 

Effect of 

Social Media 

LOVE IS 

 
 
With everything that has been going on within society today 

many LGBTQAI participants feel that they are viewed nega-

tively just because of their sexuality and who they choose to 

love and cherish.  What people do not understand is love is 

love and everyone has the right to love who they want. Ac-

cording to the National School Climate Survey Conducted by 

GLSEN reported that 82% of LBTQAI youth had problems 

during their previous year with bullying about sexual orienta-

tion. GLSEN also reported that of the bullied LGBTQAI 

youth, 44% experienced physical harassment and 22% experi-

enced stronger violence. 61% of LGBTQAI youth never re-

ported the attacks. Of those that did report the attacks, 31% 

said the school made no effort to respond. GLSEN reports on 

one trans-gendered youth who sought to defend herself against 

bullies. She reported the bullying to the vice-principal who did 

nothing to stop the bullying, which had gone on for two years. 

When the school took no action, a fight broke out between her 

and three other girls. All the students received suspension, but 

the trans-gendered youth was the only one charged 

with .criminal assault, even though the school said she was a 

victim in the incident. 

These instances prove that many people do not take the time to 

really understand the hardship of so many individuals and 

there situations. Many times we do not see the actual pain 

people face because they hide it or cover it up so that other 

cannot see that they are hurting but in actuality that will only 

create more anger within you, which will end up leading to 

other things such as suicide, physically hurting themselves, 

and social isolation. Social media gives this absurd idea of 

who you should and should not be. Social media is one of the 

main ways  people choose as a bulling tool towards many of 

the LGBTQAI individuals. This causes social isolation, 

thoughts of suicide and other hurtful things. So many times I 

ask myself; how does  social media affect the LGBTQAI com-

munity in a negative way? Well according to Michele 

McGovern, (2011) “perceptions of an entire demographic are 

capable of significant influence due to a particular broadcast. 

The Lesbian, Gay, Bisexual, and Transgender community, 

(LBGT) has been a core group of scrutiny, fear, and confusion 

within the reports of varied mediums of exposure since the 

1950s. The highly convincing nature of the media’s influence 

is deeply rooted as truth within the minds of America. 40% of 

Americans are said to gain their direct opinion of homosexuals 

from the images and reports they attain from various outlets”. 

 

To bring awareness to this issue, we as a community should 

put ourselves in the shoes of those who are being bullied. We 

must understand their feelings and what they have to go 

through. We must be attentive to those who just want to be 

accepted from everyone and not judged for who they love, and 

the life style they choose. We as a community  should raise 

awareness and find and or create support organizations that 

will embrace the LGBTQAI community and get them to real-

ize there are many people who actually care for them, appreci-

ate them and the relationships they have with people of the 

same sex. - Krissi DeVine 
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Colorism has its origins in American slavery. During slavery, 

slave owners often  granted more privileges to the lighter 

skinned slaves over their darker skinned counterparts because 

of their whiter complexion. At times lighter skinned slaves 

were kin to the slave owner through forced sexual encounters 

with enslaved women, possibly providing another reason for 

the favoritism. 

One may to as-

sume that, since 

slavery is over, 

colorism died is 

too. But no, 

colorism is as prevalent as before due to the media. More so 

than ever, African American women are confronted with strict, 

Eurocentric images of African American beauty presented in 

mainstream media. 

 

The media conditions black women to believe that the more 

Europeanized they look, the more beautiful they are. Black 

children, historically + currently are taught from a young age 

to feel less confident in their skin. They are taught to think of 

beauty based off of what they see growing up on the televi-

sion, magazines, and social media. Most of the time in the 

media we mostly see black women who fit these ideals as 

beautiful and often times it is women of lighter complexion 

leaving women with darker complexions to feel invisible, un-

desirable, and unqualified of the 

media’s attention. Many young 

women look up to famous African 

American women like Beyonce 

Knowles, Gabourey Sidibe are 

typically featured in the media with 

digitally altered lighter skin tones. This shows young women 

that you have to alter your skin color to be beautiful and these 

false media images can have dangerous effects on many Afri-

can American women’s self-esteem. Sadly, many will go as far 

as attempting to align their appearance with these set beauty 

ideals. 

 

Overall, colorism continues to create a division among the 

“See my personality, not 

I Am Art Life is an organization 

founded by Mike Mixson, Derick Ross, 

and Jonathan Hamick. They began in 

the Kensington area at Grind House 

Multi-media Study, where they estab-

lished their main goal: to remove the 

division between fine art and street art, 

through artistic expression and recogni-

tion. I Am Art Life also aims to create 

several artistic platforms in order to 

enrich the community using art as a tool 

to encourage freestyle street art. The 

first platform is the I Am Art facility 

that will open to the Philadelphia com-

munity. 

 

The mural company, a company de-

voted to beautifying the Philadelphia 

area through street art, serves as an 

additional platform. Next there is the art 

bus which will be a cheaper alternative 

to local bus transportation. The bus will 

offers tours in the Philadelphia area 

showcasing the amazing murals and 

other forms of art displayed within the 

community. Lastly one of the most 

amazing platforms is the I Am Art Life 

School and museum. The single facility 

will include and artistic school where 

people can come and learn about a mul-

titude of art styles. The Museum will 

display the wonderful art work in which 

the school and community has pro-

duced. What makes I Am Art Life a 

Unique? I am Art Life is not set on only 

expanding their work but, they seek to 

represent the voice of Philadelphia 

through their art. I Am Art Life intends 

to cultivate a merging of the arts and 

entrepreneurship. 

  I Am Art Life 
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